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1Abstract-Research and community service
is one of important lecturer assignment in
Indonesia. This article was made to meet those
needs by assistaning home industry
entrepreneurs of various chips in Banyuwangi
that is Ibu Anisa. Community service in this
scheme are intended to increase revenue of
craftsmen of chips by improving value added of
chips through food engineering technology. Ibu
Anisa has producing various kinds of chips that
are breadfruit chips, banana chips, yam chips,
and cassava chips. In business development, Ibu
Anisa facing various problems both in terms of
production and management aspects. The
process of production and management and
marketing are still conventional so that increased
demand cannot be offset by production capacity.
Researcher team of STIESIA have assist partners
in the processing stage, from manually to the
technologically. This activity have a positif
impact to  However, this process has not been
reached on sustainable marketing aspect, which
is where the partners are still difficult to reach a
wider market because of limited access.
Keywords— food engineering technology, value
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I. Introduction
Sarosa (2007) said that small businesses are
faced with difficulties of adapting technology.
Meanwhile, small business have limited capital
and internal knowledge to invest capital in
technology and to adopt or implement
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II. Research Problem and Objective
Some of the problems faced by partners is
due to the process of production, management
and marketing are still conventional, cannot
immediately serve the increase in demand, so it
is often not able to complete the order on time as
promised.
III. Method
This paper using a descriptive analysis in
explaining step by step of their activity.
IV. Result
Firstly is production aspect, takes long time
by manually processing. Secondly is manual
packaging system. Thirdly is variation of salty-
sweet flavor only (1 flavor). The fourth is the
product is not registered. Fifthly is large size of
the sales package so difficult marketed with
regard to effectiveness and attractiveness so that
the necessary variations in size. The last is
economic analysis to calculate revenue. Through
these activities home industry will receive a
number of start-up capital infrastructure
production in accordance with the rules of value-
added products and food sanitation. The
processing becomes faster with higher quality,
standardized so that the chips are expected be
competitive products and shelf-life of food
becomes longer.
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